Abstract
Introduction

1.
Optimal assortment policy of commercial enterprise is manifested through the assortment plan. Assortment Plan is a list of product categories and headings on the sale of the company which specializes. The plan has the following characteristics: the breadth of product lines (the number of product groups), depth of product lines (the number of headings in each commodity group), saturation (number of product categories and headings in the plan). Due to the fact that the commodity groups and headings have different margin necessary to optimize the assortment plan. For this purpose we use a technique ABC -analysis. Marketing analysis of enterprises in Russia, assessment of the role of consumer spending in ensuring the dynamics of the Russian economy, as well as study models the interaction of firms and components of the environment in Russia has a particular organization [1, 2, 6] .
Method
2.
Method ABC -analysis is widely used on the Russian trading companies. This is a graphical method for determining the boundaries between groups of products A, B and C. On the x-axis are postponed headings arrayed in descending order of their share in total sales. Along the Y-axis deferred sales share in total sales, calculated on an accrual basis and expressed as a percentage. Under current conditions, this method is widely used [3, 4, 5] .
Result
3.
For analysis, the following data were used:
• supermarket sales for the quarter of the year;
• the range presented in the form of commodity groups;
• revenue for each product -is calculated by multiplying the price of the goods on his sales for the quarter.
(1.) • he share of each commodity group in the total range -calculated by the ratio of revenue to the commodity group's total revenue of all product groups..
(2.) Following the results of calculations of the best selling and highest revenue-bearing products, will be located in the blocks "A" and "B".
Thus, the entire range of supermarket for the reporting quarter of the year was divided into product groups, the total amount of 41.
Using the formula mentioned earlier, we have obtained the original data (see. Using the data in Table 1 we construct a curve Lorentz concentration, where the x-axis are arranged product groups, in descending order of their share in total sales, and the vertical axis -the size of turnover. Border blocks "A", "B" and "C" was determined by the tangent to the curve analysis (see. Figure. 1).
Figure. 1. ABC analysis supermarket "Perekrestok" in the reporting quarter of the year
Conclusion
4.
The obtained results allow us to conclude that the most advantageous from an economic point of view for the supermarket "Perekrestok" is the sale of the first 11 product groups on the list in Table 1 . -These goods included in the block "A".
The block "B" are 9 product groups. Do not forget that they are also beneficial to the commercial enterprise, but the return they gain less than the profits from the sale of goods Block "A".
In the block "C" includes all remaining items in Table 1 . Note that they account for almost 50% of the total range of the supermarket. These products are not economically viable to implement. However, to give them a supermarket can not, as many of them are necessary for the buyers who come just for this group of products. All hopes seller focused on the fact that purchase goods from the commodity group "C", the buyer will make a number of acquisitions of goods from the block "A" or "B».
